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Affle | Performance Highlights

EBITDA Growth PAT Growth EBITDA Margin PAT Margin
® wi14a% B up2.3%

# up3s.ss Mup4a7.1% M Up59.7%

Y-o-Y Y-o0-Y Y-o-Y

H1 FY2020

Y-0-Y Y-0-Y

® vpo1% B up1.2%

Y-0-Y Y-o0-Y

® up40.4%x  Mupat1s M up51.2%

Y-o-Y Y-o0-Y Y-0-Y

o
N
o
N
>
L
N
o

—_—_————_———e—e—,e—_ e e e e — e — —— — —— —— —— —— —— — —— —— —— — —— — —— — —— — — — — — — ——

*Return on Equity (LTM) of 58.6%
*Return on Capital Employed (LTM) of 61.7%
Operating Cash Flow of Rs. 167 mn in H1 FY2020; significant growth from Rs. 1.2 mn in H1 last year

*(Rs. 857.6 mn of Net IPO proceeds + the FD interest earned on Net IPO proceeds + Rs. 10.6 mn of IPO Payables under Current Liabilities) are adjusted in Balance Sheet numbers to
calculate the return ratios; **Last Twelve Months (LTM) PAT and EBIT = H1 FY2020 + FY2019 - H1 FY2019
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Management Perspective

Commenting on the results, Anuj Khanna Sohum - Chairman, Managing Director & Chief Executive Officer said:

“Affle (India) Limited has continued to build upon the strong growth momentum of the previous years and delivered a stellar
performance during the Q2 & H1 FY2020. | am pleased to announce that Affle reported a robust performance for H1 FY2020
with an increase in revenue by 38.8% y-o0-y and an increase in EBITDA by 47.1% y-o0-y; registering an EBITDA margin expansion
of 1.4%. The CPCU business continued on a strong growth momentum delivering a total of 35.1 million converted users (up

N9, i
N 39.4% y-o0-y, India and International combined) as compared to 25.2 million converted users delivered in the H1 last year.

The growth in Affle’s Consumer Platform business is well supported by the overall consumer trends of greater time spent across connected
devices, increased adoption of online payments and consistent growth in digital marketing spends across key industry verticals including e-
commerce, food, travel, transport, entertainment/OTT/gaming, healthcare, BFSI/fintech, telecom and others.

Affle’s growth strategy is anchored in India, our dominant & largest market, and International emerging markets like SEA and MEA where we have
strong on ground presence. Our mDMP platform has over 2.1 billion connected devices profiled globally and we will continue to invest in the 4V
strategy of Voice, Video, Vernacular and Verticalisation to reach the next billion shoppers on connected devices. We have filed 14 patents
recently across jurisdictions and launched a new R&D centre in Bangalore to fortify our competitive advantage in big data, machine learning &
advanced deep learning models.

Our management team is committed towards operational excellence to drive sustainable growth, cash flows and to invest in attractive inorganic
opportunities that shall further enhance value for all our stakeholders.”
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Consolidated Performance - Q2 & H1 FY2020

Revenue from Operations (Rs. mn) EBITDA (Rs. mn) & EBITDA Margin (%)
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Performance Discussion (H1 FY2020):

» Revenue increased by 38.8% y-o-y, primarily driven by 39.4% growth in total converted users (CPCU Business), coming from both existing and new customers
across key industry verticals including e-commerce, food, travel, transport, entertainment/OTT/gaming, healthcare, BFSI/fintech and others

= Strategically invested in the Inventory & Data Cost as a long-term strategy, to expand the reach across connected devices and building deeper insights towards
the next billion shoppers, leading to an increase in the Inventory & Data Cost by 1.4% as a % of revenue

= Further enhanced the human resource capabilities to deepen our access towards emerging markets, leading to an increase in Employee Expenses by 39.5% y-o0-y
in line to our revenue growth. However, overall EBITDA margin expanded by 1.4% y-o-y on account of decrease in Other Expenses by (2.9%) as a % of revenue
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Consolidated Performance - Q2 & H1 FY2020

PAT (Rs. mn) & PAT Margin (%)
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. (Rs. 857.6 mn of Net IPO proceeds + the FD interest earned on Net IPO proceeds + Rs. 10.6 mn of IPO Payables under Current Liabilities) are adjusted in Balance Sheet numbers to

calculate the return ratios;

*Key Ratios: Return on Equity = (PAT / Total Shareholder’s Equity); Return on Capital Employed = [EBIT /(Total Assets - Current Liabilities)] and Return on Assets = (PAT / Total

Assets); **Last Twelve Months (LTM) PAT and EBIT = H1 FY2020 + FY2019 - H1 FY2019

Balance Sheet

ey Ratos (W) | S

ROE (%)

(Return on Equity) 58.6%
5?2&5”(?”) Capital Employed) 61.7%
2?2215? gn Assets) 24.4%
Gross Debt/Equity (x) 0.33x

Non-adjusted
for IPO Proceeds

31.7%
35.8%
18.0%

0.18x
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CPCU Business | H1 FY2020 Performance

Leveraging big data and machine learning capabilities to drive deeper penetration in emerging markets and deliver higher
conversions

# Converted users (mn) x Average CPCU (Rs.) — Revenue (Rs. mn)

H1 FY2020




Affle | Consumer Intent & Behavior

Over 2.1 billion connected devices profiled across India and International markets

For the 6 months period (April 1, 2019 to
Sept 30, 2019)

@ 410mn @ 285mn

Europe
North America 121mn
Japan, Korea
@ & Australia

182mn @

Middle East & Africa 370

mn .
183mn South East Asia #Data POlntS
LATAM & Others ® accumulated in H1 FY2020

@ # Connected devices profiled

1. Connected devices profiles accumulated and refreshed for the last twelve months period of Oct 1, 2018 to Sept 30, 2019 on a consolidated basis, basis partial ingestion of RevX

Platform data '
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Affle | Top 10 Customers Profile

= Natural shift in the select industry verticals where more advertisers are engaging directly than through their advertising agencies

= Top 10 customers concentration reduced in H1 FY2020

H1 FY2019 Customer Contribution H1 FY2020 Customer Contribution

As a % of Consolidated Revenue

Others
50.3%

As a % of Consolidated Revenue

Top 10
Customers Cu-l;otgr:l(e)rs
o
68.8% 49.7%
Others
31.2%
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Recent Developments

Filed 14 patents in Singapore and the USA to fortify Al-driven intelligence & automation for conversion -
driven marketing with a key focus on conversational, vernacular and voice-based intelligence

Launched new Research & Development Centre in Bangalore to strengthen the focus on new technology
innovations using Al & machine learning technologies

Recognised as the ‘Technology Company of the Year’ & ‘Best in Show’ at MMA (Mobile Marketing
Association) Smarties Awards 2019, Mumbai

Won Gold for innovate mobile advertising for Meesho at MMA Smarties Global Awards. 6 more awards for
top brands - Meesho, Bobbi Brown and Sprite in diverse categories, at MMA Smarties Awards, Mumbai

Awarded 4 awards for mobile advertising campaigns for top brands including Meesho, Dunzo, Bobbi Brown
and Isobar from exchange4media at the Maddies Awards 2019




Affle | At a Glance

@

ABOUT

o Global technology company with a leading
market position in India and a profitable
business model

o Existent partnerships with top global
e-commerce companies, brands & agencies

1) Consumer Platform: Delivers acquisitions,

2) Enterprise Platform: Enabling offline businesses to

n N

BUSINESS SEGMENTS

engagements & transactions for leading brands and
B2C companies. Also, includes retargeting & push
notification for e-commerce (96.8% H1 FY20 revenue)'

go online through App development, 020? commerce

affle

@\

GLOBAL REACH

India, South East Asia (SEA), Middle East and
Africa (MEA), North America (NA), Europe,
Japan, Korea and Australia (JKA)

49.7% 50.3%

India revenue!3 International revenue'3
H1 FY2020 H1 FY2020

TN\

o In-house data management platform with over

g

END TO END MOBILE ADVERTISING
PLATFORM

\

2.1 Bn* connected devices profiled that drives

-2 L -V £ Patents Patents filed in Patent related Patents
our predictive optimization algorithm registeredin  USA & India for  to retargeting filed in
o Fraud Detection platform to help deliver high US for digital  digital ad fraud business filed Singapore
ROI to our customers advertising detection in US

& data analytics (3.2% H1 FY20 revenue)’

TN\
R&D FOCUS WITH A STRONG PATENT
PORTFOLIO

3 10 1 4

FINANCIAL SUMMARY
(12M FY2019 Consolidated)

Revenue Rs. 2,494mn
EBITDA Rs. 703mn
PAT Rs. 488mn

1.

For the half year ended September 30, 2019 on a consolidated basis; 2. 020 : Online to Offline; 3. Region-wise contribution; 4. For the last twelve months period of Oct 1, 2018 to Sept 30, 2019

on a consolidated basis, basis partial ingestion of RevX Platform data
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Affle | Cost Per Converted User (CPCU) Business

94.0% of Consumer Platform revenue contributed by CPCU model in H1 FY2020 and 6.0% from Non-CPCU (CPC/CPM! type advertising)

&

New user conversion Existing user repeat New/existing user
(online) conversion (online) conversion (offline)
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cricbuzz @ Jumia (Defautt)

Jumia Offers You The Latest Products And Thy
He ok at the numbers with regards to Best Deais!
innings wins and defeats in Test cricket history

SPONSORED
amazon  ,yzn mobile LLC

ol e vow |

Thrasher Men
Hoddies Men...
Clothin

oY Like

Use C .as.e ! Tar.gejced ”ew. Hoet Use Case - Target interested user to Use Case - Online bookings to drive
acquisition optimized to in-app

transaction/registration/event complete the transaction offline walk-ins (020)

1. CPC is Cost per Click, CPM is Cost per thousand Impressions




Inorganic Growth Strategy
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Pre Deal Assessment: Key Capability Attributes .-'.miZU RY

Financial

Sustainability

Platform

M&A Targets must
have complementing
People, Products,
Platforms and
Customers that would
Growth result in sustainable
financial growth...

Scalability
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Knowledge

People

Relationship Recurrence Retention

Customers

Knowledge: Complementing
teams, tech and data
strengthen our strategic focus
and enable efficient
expansion to other emerging
markets

Customers: Complementing
customer relationship to
enhance growth and build
greater recurrence with
integrated tech and data

Financials: Enhance value for
shareholders by enhancing the
profitability of the acquired
businesses and the PE
multiple
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Consolidated Financial Summary

r= = =1 r = | | e —
In Rs. million Q1 FY2019 : Q1 FY2020 : Y-o-Y Growth| Q2 FY2019 : Q2 szozo: Y-o-Y Growth| H1 FY2019 : HA szozo: Y-0-Y Growth
Revenue from Contracts with Customers 544 | 746 | 37.1% 604 | 847 | 40.4% 1,148 | 1,593 |  38.8%
Other Income 2 ! 3 ! (1) ! 6 ! 1 ! 9 !
Total Revenue 546 i 749 i 37.0% 603 i 854 i 41.6% 1,149 i 1,602 i 39.4%
nventory and Data Costs
| d Data C 310 | 428 | 332 | 486 | 642 | 914 |
Employee Benefits Expense 52 | 60 | 48 I 78 99 | 439 |
Other Expenses 62 7 70 | 65 | 132 | 137 |
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EBITDA 121 | 187 | 54.8% 154 | 217 | 4144 275 | 404 | 47.14%
% EBITDA Margin 22.2% : 25.0% : 25.6% : 25.7% : 24.0% : 25.4% :
Depreciation and Amortisation Expense 23 | 25 | 27 | 29 | 50 | 53 |
EBIT 98 | 162 | 65.9% 128 | 189 | 48.0% 225 | 351 | 55.7%
% EBIT Margin 18.0% | 21.8% | 20.1% | 22.3% | 19.6% | 22.0% |
Finance Costs 0.2 | 2 | 3 | 2 | 3 | 4 |
Profit Before Tax 100 | 163 | 63.6% 123 | 193 |  56.2% 223 | 356 | 59.5%
Total Tax 23 I 32 | 20 I 37| 43 I 68 |
Profit After Tax 77 L 132 | 71.0% 103 | 156 | 51.2% 180 | 288 | 59.7%
% PAT Margin 14.1% ! 17.6% ! 17.1% ! 18.3% ! 15.7% ! 18.0% !

 — — p———

Key focus on sustainable profitability growth




Disclaimer

This presentation and the accompanying slides (the “Presentation”) have been
prepared by Affle (India) Limited (“Affle” or the “Company”) solely for information
purposes and does not constitute an offer to sell, or recommendation or
solicitation of an offer to subscribe for, or purchase any securities, and nothing
contained herein shall form the basis of any contract or commitment whatsoever.
This Presentation is strictly confidential and may not be taken away, copied,
published, distributed or transmitted or reproduced or redistributed or passed on
directly or indirectly to any other person, whether within or outside your
organization or firm, or published in whole or in part, for any purpose by recipients
directly or indirectly to any other person. This Presentation is not intended to be a
prospectus (as defined under the Companies Act, 2013, as amended) or an offer
document under the Securities and Exchange Board of India (Issue of Capital and
Disclosure Requirements) Regulations, 2009, as amended.

The information contained in this Presentation should be considered in the context
of the circumstances prevailing at the time, and to be read in conjunction to our
financial results, uploaded on the Stock Exchanges where the Company is
listed. This Presentation will not be updated to reflect material developments
including economic, regulatory, market and other developments, which may occur
after the date of the Presentation. You acknowledge and agree that the Company
and/or its affiliated companies and/or their respective employees and/or agents
have no responsibility or liability (express or implied) whatsoever and howsoever
arising (including, without limitation for any claim, proceedings, action, suits,
losses, expenses, damages or costs) which may be brought against or suffered by
any person as a result of acting in reliance upon the whole or any part of the
contents of this Presentation and neither the Company, its affiliated companies nor
their respective employees or agents accepts any liability for any error, omission or
misstatement, negligent or otherwise, in this Presentation and any liability in
respect of the Presentation or any inaccuracy therein or omission therefrom which
might otherwise arise is hereby expressly disclaimed.

affle

Certain statements contained in this Presentation are statements of the Company’s
beliefs, plans and expectations about the future and other forward looking
statements that are based on management’s current expectations or beliefs as well
as a number of assumptions about the Company’s operations and factors beyond
the Company’s control or third party sources and involve known and unknown risks
and uncertainties that could cause actual results to differ materially from those
contemplated by the relevant forward looking statements. Forward looking
statements contained in this Presentation regarding business trends or activities
should not be taken as a representation that such trends or activities will continue
in the future and no undue reliance should be placed on them.

The information contained in this Presentation is not to be taken as any
recommendation made by the Company or any other person to enter into any
agreement with regard to any investment. You will be solely responsible for your
own assessment of the market and the market position of the Company and you
will conduct your own analysis and be solely responsible for forming your own view
of the potential future performance of the business of the Company.

By attending this presentation and/or accepting a copy of this document, you
agree to be bound by the foregoing limitations and conditions and, in particular,
will be taken to have represented, warranted and undertaken that: (i) you have
read and agree to comply with the contents of this notice including, without
limitation, the obligation to keep this document and its contents confidential; (ii)
you will not at any time have any discussion, correspondence or contact concerning
the information in this document with any of the directors or employees of the
Company or its subsidiaries nor with any of their customers or suppliers, or any
governmental or regulatory body without the prior written consent of the
Company; (iii) you agree not to remove or copy this document, or any materials
provided in connection herewith; and (iv) you are an eligible investor attending
this presentation.
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Corporate: affle.com

Investor Relations Contact
investor.relations@affle.com

@ affle.com
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